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IIt feels like years since I’ve
woken up late on a Sun-
day! says Akash K., 28,

single and a second genera-
tion entrepreneur. “My
friends wonder why I don’t
party on Saturday nights any
more. They don’t know that
my Sundays are the most
challenging days of the
week!”

Many a budding profes-
sional looks forward to the
weekend as a welcome break
from the stress and grind of
their manic work life, choos-

ing to spend time with family,
catching up on personal er-
rands, heading off to the
malls and markets or just
sleeping in. Limited time
availability makes it difficult
to manage this during the
week.

However, some executives
and entrepreneurs are using
the same disadvantage, of be-
ing pressed for time, to outdo
their peers, boost their skill-
sets and enhance their ca-
reers. They make their week-
ends the most productive and

future-focused days of the
week. How? The answer is
ITM’s Executive Education
Centre that offers programs
tailor-made for the weekday-
busy professional.

Part-time MBA programs
have been around for
decades and have proven
very popular amongst work-
ing executives. Many man-
agement institutes in Mumbai
offer part-time programs af-
filiated with the Mumbai Uni-
versity. These programs are
usually of three years dura-

tion, with a course schedule
that sees students attending
classes on weekday evenings
after their work hours.

With ever increasing re-
sponsibilities at work, the 9-
to-5 workday is long gone,
making it nearly impossible
for many executives to attend
MBA classes every evening.
What’s more, with the speed
at which careers are moving,
many feel that three years is
too much time to invest in a
much-needed Masters qualifi-
cation.

Distance Education pro-
grams are a popular choice
for executives who feel the
need to add to their qualifica-
tions. However, many gradu-
ates have realized that em-
ployers give little value to
these degrees, especially
when there are candidates
with full-time MBA degrees
waiting in line.

This is where the simple
genius of ITM EEC comes in.
Empathizing with the lifestyle
of today’s working profes-
sionals; ITM realized that a

faster but equally enriching
and intensive Executive Mas-
ters program was the much
sought after solution. Conse-
quently, ITM Executive Edu-
cation Centre started offering
its students the choice of a
weekend class schedule for
its Executive Masters pro-
grams in 2003. Students
could choose to attend classes
on Saturdays and Sundays
rather than during the week.
This format proved so con-
venient that within a year all
new batches were following

the weekend format.
Today, ITM Executive Edu-

cation Centre is one of the
most popular choices for
part-time executive education
in Mumbai. The numbers
speak volumes for the success
of the program, with over
2,000 students currently en-
rolled in weekend programs
at its 11 centers, spread
across Mumbai and Navi
Mumbai.

“Our focus is very clear and
simple” says Dr. J.D. Mehta,
Dean of ITM Education Cen-
tre, “We want to give working
professionals a competitive
advantage over their peers
who do not have a Masters
qualification, and we want to
do it in the fastest, most con-
venient and academically en-
riching way possible!”

All efforts are concentrated
towards enhancing the pro-
ductivity of the schedule for
working professionals. The

entire infrastructure of ITM
EEC is designed around the
Weekend Education Pro-
grams and this is evidence to
the thought put into meeting
a very essential need – the
need to save time.

Convenient travel from
home or work is the perk:

“Earlier we had just one
campus in Mumbai and stu-
dents that lived far from it
would have to travel for
hours to attend their courses.
But we realized that our sole
purpose is time-saving and

that it was obligatory for us to
be located closer to our
clients’ offices or homes. So
we started looking at centre
locations that would be con-
venient,” said Dr. J.D. Mehta.
ITM Executive Education
Center now has active centers

in Sion, Matunga, Church-
gate, Marine Lines, Malad,
Vile Parle, Dombivili, Chem-
bur, Vashi and Kharghar. “We
are still expanding! ITM has
upcoming centers in Oshi-
wara, Thane and other loca-
tions in suburban Mumbai,”
he said.

So convenient and com-
fortable are the weekend
class schedules, that execu-
tives from outside Mumbai
commute to the centers. “We
have students coming in
from the furthest suburbs of
Mumbai, even Vapi and be-
yond. One senior manager,
who got transferred to Hy-
derabad was flying in every
weekend to complete the
program!” said Dr. Mehta.

The Centre offers two pro-
grams- a 24-month Masters
program in Business Admin-
istration, which is for young
professionals and a 16-
month program, which is for
experienced professionals.
This distinction allows the
faculties to design and deliv-
er the right level of education

to their students. “Young ex-
ecutives who have below 3
years of work experience
need a good grounding in
business fundamentals and
concepts. Older executives
bring a wealth of experience
into the classroom and re-
quire more advanced, ex-
ploratory learning,” said
Prof. Jaywant Shelar, Deputy
Director. “Our faculties are
capable of adapting the
course content and subject
coverage based on the age
and experience of the batch.”

Students believe that the
programs offered are very re-
warding and worth the time
they spend on it. “My biggest

worry was that I would have
to go through all the old the-
ories and mug up the defini-
tions as if I was a fresher,”
said a student of the 16-
month program, “but I was
relieved to see that my batch
was full of experienced peo-
ple like me - who don’t need
to be taught the basics. I
want to build upon what I
fundamentally already
know!” she said. Another
student of the 24-month pro-
gram says, “I’m getting to
understand my basics and
have very flexible-minded
and experienced faculties
guiding me towards achiev-
ing my personal goals.”

“We are amazed at how

many new candidates come
to us through the reference of
their colleagues or friends
who are studying with us!
Off-hand, I’d say that 60% of
our students come through
the recommendation of a col-
league.” said Dr.P.V. Ramana,
Chairperson, ITM Group of
Institutions. “ITM EEC has
been so successful with its
weekend Masters Program
that we have launched it in
Chennai, Hyderabad and
Kolkata, with similar respon-
siveness!” he said.

ITM EEC’s centers and
classrooms are well-
equipped for modern teach-
ing methods using LCD pro-
jectors and other A/V equip-
ment. All students get top-of-
the-line Acer laptops along
with their book-kits. All this
technology really comes to
the forefront when students
have group assignments and
projects. With a busy work-
week ahead of them, most
students meet virtually, over
chat-rooms and email, to
work on their group projects.

So, how would one benefit
from signing up for an Exec-
utive Masters program? Dr.
J.D. Mehta says “Career pro-
gression is our main objec-
tive but our students experi-
ence many more benefits.
The professional and social
networking possibility is a
big bonus. Many students
find their next jobs, business
deals and even start new
ventures while they’re en-
rolled with us. The big bene-
fit is getting promotions and
new jobs. Most of our stu-
dents are able to move up to
management positions in
their organizations within a
year of completing the pro-
gram”.

Weekends have become
the most productive days of
the week for so many work-
ing professionals who realize
that they need to get quali-
fied, get an edge and get
hired.
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MMBA is essential for all
of us to secure good
managerial jobs or to

ensure fast track career
growth in an organization and
also for running a business
enterprise successfully. Execu-
tive MBA programs offered by
Future Education are devel-
oped to meet the development
needs of working executives
and managers, allowing them
to earn an MBA in a year or
less while working full time
thereby minimizing disruption
of work and personal earn-
ings. As the working profes-
sionals already have good ex-
posure to organizational
working, they are well ac-
quainted with the business
communication, culture, and
environment and are also well
versed with organizational
structure, team building, and
motivational strategies, now

they need the theoretical
knowledge to ensure fast
growth. Since they can grasp
fast and apply theory to day-
to-day working, the efforts re-
quired are less than 50% as
compared to fresh graduates
and hence the MBA is of less-
er duration (1 year or so).

Investing time and money
in an executive MBA program
is worth because it equips one
with the necessary Business
Management skills and devel-
ops leadership abilities. Fu-
ture Education’s Executive
MBA is offered in different
forms:

DDiissttaannccee  LLeeaarrnniinngg
WWeeeekkeenndd  lleeccttuurreess
PPaarrtt  ttiimmee

Distance Learning Program
is preferred since there are
live lectures which can be at-

tended after office hours and
even if you miss it you can at-
tend recorded lectures and for
further convenience exams
can be given at the nearest
computer centre.

As international MBA pro-
gram is essential for a global
career, Future Education has
also launched its Executive
MBA program in collaboration
with a leading business school
in Europe. This executive
MBA program is more pre-
ferred by working profession-
al and businessmen as it has
industry oriented curriculum
with case study based ap-
proach. The specializations
offered are Marketing, HR, Fi-
nance, Operations etc. The In-
ternational MBA has subjects
like International Business
Law, International Business
Management, International
Lobbying etc. Future Educa-
tion MBA programs are in de-
mand because they groom the
students for senior manage-
ment positions, global career
and eventually to head their
own enterprise.

FFuuttuurree  EEdduuccaattiioonn’’ss  
IInntteerrnnaattiioonnaall  
EExxeeccuuttiivvee  MMBBAA

‘‘SSuunnddaayyss  aarree  llaazzyy  nnoo  mmoorree’’  aass  wwoorrkkiinngg  pprrooffeessssiioonnaallss  hheeaadd  ffoorr  tthhee  ccllaassssrroooomm  oonn  wweeeekkeennddss,,  hhooppiinngg
ttoo  ggeett  aann  eeddggee  oovveerr  tthheeiirr  ppeeeerrss!!

GGlobal Warming and Climatic
Changes have emerged as one of
the most critical challenges before

the world, leaving no part on the earth
untouched. Some immediate action is re-
quired to be taken in regards to the rise in
the global temperature by 2 per cent;
dropping crop productivity, increasing
droughts, cyclones and wildfires. 

As efforts are made at international and
government levels to address the issue, it
is clear that this challenge cannot be met
without an understanding of these com-
plex issues and a real participation from
the grass-root level.

Countries such as the US and Spain

have taken the lead as have Australia, Is-
rael and Morocco and even the oil rich
countries of Iran and Algeria. However,
the transition to an economy based on re-
newable energy and an alternate perspec-
tive for the future needs to be supported
by increasing numbers of people at every
level of society. The youth of today be-
comes a persistent part of the process.
Climatic Change, and the debate revolving
around it, is about the future of the planet
and the life it will support, of which the
youth is a natural constituency.

Eco Pal is an innovative, systematic and
customized extra curricular program for
sensitizing Indian school children to the

challenges. The Eco Pal program is meant
for Indian schools and seeks to induct stu-
dents into this vital debate of our times by
providing them with an early start into
navigating the intricacies of this problem
and building their own perspectives by
the time they attain adulthood. In a coun-
try as diverse as India, creating an envi-
ronmental movement requires concerted
action from all sections of society.

The program is designed in 3 distinct
modules for students of Grades Higher
secondary and consists of an Individual
Quiz, Project, Essay Writing and finally
the Inter School Quiz Contest. Recognition
would be given to participants in the form

of awards.
Shiv Parekh is the brain behind the ex-

ercise and has been commended by for-
mer Vice-President of the US, Al Gore and
Dr. Rajendra Pachauri, Director-General
of   TERI (The Energy and Resources In-
stitute) for his noble undertaking. This 17-
year-old, who conceptualized and initiated
the program for school children, wants to
make his mark and contribute his best to
the environment. He is an inspiration for
many in his peer circle to adopt the way
of life and create awareness amongst peo-
ple. Shiv, made the movement; a complete
student’s initiative and involved interested
students as Eco Pal co-coordinators from
each school to ensure better participation. 

Shiv said, “Many small instances have
led to take up this awareness campaign.
The depletion of natural resources, rising
pollution levels and lack of apathy by our
earlier generations has all but made me
realize that it is we, the youth of today,
who have to take a plunge and initiate
measures to raise awareness. In Gandhi’s
words,” be the change you want to see in

The growing culture of
malls, multiplexes,
and money power,

giving rise to buoyant con-
sumerism, have brought
the Indian retail sector un-
der the radar of interna-
tional players.

There are approximately
4.3 million retail outlets
spread over the nation,
which require about 3.25
million retail personnel at
present. More outlets are
added every month. It is es-
timated that the retail sec-
tor will create over 13 mil-
lion jobs throughout the
country by 2012. More than
60% of these jobs will be
available in the rural areas. 

A more interesting fact
that has emerged in the last
few years is the growth of
the rural market, which
consumes 70 per cent of

soap market, 38 per cent of
two-wheelers and 50 per
cent of the total market of
TV sets, fans, washing
powder, pressure cookers,
bicycles,  tooth powder and

so on. The market for
FMCG products is growing
here at a much faster rate
than its urban counterpart.

In order to meet with this
rapid growth in demand

the government has shown
its willingness to give this
sector a major boost. It has
pumped in more than Rs.
300 billion in the rural sec-
tor. Multinational compa-
nies and Indian corporates
are taking great interest in
setting up rural retail
chains. ITC has come with
the concept of e-choupal
while HLL came up with
project SHAKTI and BPCL
introduced Rural Marketing
Vehicles

Interestingly, even FDI
restrictions have not de-
terred the foreign players
in India Franchise is the
way preferred by most  for-
eign players. The Indian

consumer wants to shop,
eat and get entertainment
in one place and these have
given the Indian organized
retail sector an opportunity
to grow.

In 2005 the Indian gov-
ernment in 2005 allowed
foreign direct investment
(FDI) in single brand retail
to 51%. In the next two to
three years retail would be
the next big employer after
healthcare and education
among the organised sector

Hence it is no wonder
that management as a field
of study is now getting into
super specialisation and
has started considering re-
tail management as a im-
portant branch of study as
the career prospects are
not just bright but offer
great growth in the coming
years.

Retail management in-
volves the distribution
process of the product from
manufacturers to ultimate
consumers via more con-
venient channels that is the
retailers. To keep track of
the entire marketing
process involved in retail,
there is a huge need for
trained professionals who
could manage the outlets in
a more efficient manner. 

Innumerable job oppor-

tunities are found in supply
chain management, ware-
housing, export houses and
departmental stores. Manu-
facturing companies also
recruit retail managers to
reach out to the customers
directly. Banking, finance
and insurance companies
also need professional re-
tail managers to bring their
products directly to the cus-
tomer. IT and IT enabled
services companies particu-
larly in the field of telecom-
munication also require
large numbers of retail
managers considering the
recent boom in this sector.
Besides these education
and health care industry
also absorb a large number
of retail managers.

Various degree and
diploma level programmes
are now being designed in
retail management like
MBA (Retail Management),
post-graduate diploma pro-
gramme in retail manage-
ment (PGPRM) and diploma
in retail management
(DRM). The eligibility for
most of these courses is
graduation in any subject.
For MBA the studentswould
need to undertake all India
entrance tests like CAT,
XAT, MAT and other such
exams.
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BBee  tthhee  cchhaannggee
Eco Pal is an innovative extra-curricular program to 
sensitise school children to the challenges of global warming
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16-month Executive Mas-
ters program in Business
Administration (For grad-
uates with upto 3 years
work experience)

24-month Masters pro-
gram in Business Admin-
istration (with specializa-
tion) (For graduates with
minimum 5 years work
experience)

CCoonnssiiddeerr  tthheessee  ffaaccttss::
■ India is rated the fifth
most attractive emerging
retail market: a potential
goldmine.
■ Multiple drivers are
leading to a consumption
boom:
–Favorable demograph-
ics 
–Growth in income 
–Increasing population of
women 
–Raising aspirations: Val-
ue added goods sales
■ Food and apparel re-
tailing are drivers of
growth


