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HOTEL
MANAGEMENT 

IN UK
GeeBee Education, A Trusted Student

Agent of the UK Border Agency in India,
has organised Free Seminars on "Hotel

Management in UK" at Borivali (29th  April -
11.00 am - Tel: 28954545), Thane (29th April - 6.30
pm - Tel: 25388844), Churchgate (30th April -
11.00 am - Tel: 43222333) and Andheri (30th
April - 6.30 pm - Tel: 26287727). Parents are also
welcome. Students will be given a Free Infor-
mation Guide on "Studying in UK" written by
Mr. Vinayak Kamat. Bank loan information
will also be provided during the seminars.

The next Olympics will be held in London in
the year 2012, thereby giving further boost to
the ever-booming hotel industry in UK. UK Ed-
ucation ranks amongst the best in the world,
especially for Hotel Management & Culinary
Arts. The courses offered include MBA,
P.G.Diploma and Diploma programs.

The most important aspect of UK Education
is the Salaried Work Placement as part of the
course, whereby a student can earn upto
Rs.75,000 per month for nine months. Students
are allowed to work part-time for 20 hours per
week during term-time and full-time during va-
cations. The UK visa process is relatively easi-
er. A bank loan is readily accepted by British
Deputy High Commission for Student Visa pur-
poses. This is a once-in-a-lifetime opportunity
for students and professionals to "EARN and
LEARN". Even Work Permit rules have been
liberalised, making it easily possible for stu-
dents to work for two years in the UK under
Post-Study Work Visa, on successful comple-
tion of Bachelors / Masters degree. Says Mr.
Vinayak Kamat, "UK is a much safer destina-
tion, where Indian students feel at home."

Head Office: 27, Vaswani Mansions,
5th Floor, Dinshaw Vachha Road,

Opp. K.C.College,Churchgate,
Mumbai - 400 020. India

Tel : 91 - 22 - 43222333 
Fax : 91 - 22 - 22854453

Email : info@geebeeworld.com
Website : www.geebeeworld.com

D
o you remember the last time you went out shopping, and a beautiful
dress or shirt caught your eye? Sitting there in a store window, smart-
ly accessorised and presented on a mannequin, inviting you to come
into the store and see if it would look as good on you as
it did in the display?

Welcome to the complex and lucrative world of the Fashion in-
dustry, one that is growing tremendously, in lock-step with the retail
revolution that we are seeing across the globe. India is at the center
of the global fashion industry, as fashion houses across the world
have realized the growing demand for Indian fashion design, and
the prowess of the Indian textile and garment industry.

Still, ask a random student or parent about education and careers
in the fashion industry, and the opinions would be extreme. "My par-
ents refused to allow me to sign up for a Fashion Design course af-
ter my 12th exams" says Shweta V., a promising designer and recent
entrant in the fashion and design industry. "They felt that it was a
'fluff' course, only good for students from rich families, who could afford to waste
their time and money or could afford to set up a boutique. But after I explained to

them the types of jobs that were available to fashion designers, they let me go for
the course".

The fashion industry in India today, is a whole new ball-game. Every major in-
ternational designer label and retail brand has opened stores, design centers and
production facilities in India. From Armani to Zegna, Indians are at the forefront
of the design and production of most of the world's most sought after names in
fashion.

So what opportunities exist in the fashion industry? Is it just the lucky few, who
become top designers of women's clothing, leaving the rest behind? "Hardly!"
Prof. Aarti Sarpal, Director of the newly launched ITM Institute of Fashion De-
sign and Technology, says, "Sometimes students come to us thinking that they
want to be the next Manish Malhotra or Ritu Kumar, but mostly students are
aware of the career opportunities available to them in the fashion industry."

ITM Institute of Fashion Design and Technology, a part of the 20-year-old ITM
Group of Institutions, has launched specialised programs in Fashion Design in
collaboration with Nottingham Trent University (NTU) UK, First Media Design
School Singapore and the Pondicherry Institute of Fashion Technology (under
MS University,TN). "Our three-year Bachelors programs in Fashion Design en-
able our students to access the latest trends and techniques in fashion design,
with cutting-edge curriculum from our global partners" says Prof. Aarti Sarpal.

Nottingham Trent University is among the UK's top universities for fashion de-
sign courses. The School of Art and Design at NTU has been ranked No.1 by the
UK Higher Education Statistics Agency (HESA), for its successful career place-
ments. Headquartered in Singapore, First Media Design School is a wholly owned
subsidiary of First Media Design and Education Group, Singapore's largest de-
sign communication group with more than 20 design studios in Singapore and
the regional markets. FMDS specialises in graphic design, multimedia design,
and design management programs at Diploma and Advanced Diploma levels.

So what can you do in fashion?
Lead designers are the ones that most people think of in connection with the

words "fashion industry". Lead Designers are the creative leaders, developing de-
signs for individual pieces or entire lines of clothing and accessories. This typi-
cally involves several generations of sketches or computer-aided drafts; consid-
eration of colour, texture, material, and shape when worn; and supervision of fi-
nal patterning and construction.

While some lead designers are self-employed or head their own labels, many
others work for apparel manufacturers, designing fashions to be sold to the dis-
criminating few through high-end catalogs or to the millions who shop at de-
partment stores and mass-market clothing retailers.

Technical designers take a lead designer's creations from the prototype stage
through to full production. They work up specifications for new clothing and ac-
cessories, have samples made, and work with marketing and production facilities
to ensure that finished pieces are made correctly and profitably. Technical design
might be done "behind the scenes," but it's tremendously challenging and impor-
tant.

Textile specialists and engineers. The fashion industry is driven by innovation
just as other industries are, and for many of its innovations it depends on new

and improved construction materials and procedures created by textile special-
ists and engineers.

If you are not keen on the design and creative side of the fashion industry, the
field offers a plethora of opportunities for those who wish to make
careers on the business side.

Fashion Marketers make people want to buy new designs, new
clothing lines, or even a designer's or company's entire output. They
do this not just with advertising, but through celebrity endorse-
ments, trade shows, samples and promotional events.

Merchandisers typically work for retail companies, where it's
their job to make the clothing that the store is selling seem as attrac-
tive as possible to the store's customers. They select which clothing
items to sell, figure out the optimum amount of space to use for dis-
playing them, what height to place things, which items to display to-
gether or next to one another, how to arrange any forms or man-
nequins involved, even what kind of signs and lighting to use and

how to ensure that the overall experience for the shopper reflects the image they
are trying to portray.

Sourcing specialists, work for apparel manufacturers, distributors, and retail-
ers, contacting suppliers to find either the raw materials needed to make clothes
(fabrics, leather, dyes, etc.), manufacturers who will make clothing to a fashion
company's specifications, or particular types of already-finished clothing that
match what a fashion brand is looking for.

Buyers purchase clothing and accessories for their company, either on their
own discretion or following the selections of the merchandisers or sourcing spe-
cialists. They travel as needed to search for products at trade shows, preview new
items that suppliers are offering, present these new products to company execu-
tives, negotiate prices and margins, and so on.

There are many more such positions in the fashion business, including Styl-
ists, Fashion Writers, Brand Managers, Photographers, Style consultants and tex-
tile designers, tailors etc.

For those interested in the business side of the fashion industry, ITM Institute
of Fashion Design and Technology offers a 3-year Bachelors program in Fashion
Business, in addition to a variety of 1-year diploma programs. ITM IFDT's col-
laboration with Nottingham Trent University gives students the choice to trans-
fer to NTU's campuses in UK or Hong Kong in the 3rd year and graduate at NTU,
or complete the program right here in Mumbai.

ITM IFDT fashion programs are currently open for admissions.
Contact the Institute toll-free at 1800 209 9727 or 

email admissions@itm.edu for more information.
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A look at the hottest careers in the Fashion Industry

ITM Institute of Fashion Design & Technology offers graduate 
programs in Fashion Design and Business, in collaboration with
Nottingham Trent University UK and First Media Design School
Singapore

GRADUATE PROGRAMS IN FASHION DESIGN AND
BUSINESS FROM ITM 

I
n terms of the growth rate, the
healthcare industry in India is
moving ahead neck to neck
with the pharmaceutical in-
dustry and the software indus-

try of the country. Much has been
said and done in the healthcare sec-
tor for bringing about improvement.
Till date, approximately 12% of the
scope offered by the healthcare in-
dustry in India has been tapped.
This industry in India is reckoned to
be the engine of the economy in
years to come.

Expenses incurred by the Indian

Government on healthcare are the
highest in developing countries. In-
dia's expenses on the health care sec-
tor comprise 5.25% of the GDP.
Chances are the healthcare market
could experience a hike and attain a
figure ranging between $53 to $73 bil-
lion five years from now. This in
turn will reflect an increase in the
GDP to 6.2% GDP. The healthcare in-
dustry in India earns revenues ac-
counting for 5.2% of gross domestic
product. Existing healthcare organi-
sations are expanding by opening
hospitals in new service areas and
new organisations are entering with
state-of-art equipment, technology
and marketing strategies.

Until recently doctors without
professional training in manage-
ment were managing hospitals. This
was not only tough but made it diffi-
cult to devote time for their patients.
Thanks to rapid corporatisation, a
lot of medical graduates are taking
up further specialisation in hospital
administration. Even non-medical
professionals are increasingly tak-
ing the mantle of hospital adminis-
tration. Even the government is
veering round to the view that pub-
lic hospitals also need to be run pro-
fessionally. Hence there is a strong

need for a course in Healthcare Man-
agement.

The average age of the workforce
in any hospital from middle-level
management to a senior level is 29-35
years of age, all handling pivotal and
mammoth responsibilities. The en-
tire administrative structure is
turning over a new leaf wherein the
human resources departments are
on a spree of hiring individuals be-
tween the age of 28-32 at middle-lev-
el posts to inject the much-needed in-
novation, energy and vigour to the
pulse of their organisation. There is

a strong conviction that it is this
GenX which will take healthcare to
its next level.
A program in Healthcare Man-
agement prepares you for:

A management graduate who
studies only general functional ar-
eas such as marketing, production,
finance will need to develop an ap-
preciation of the healthcare domain
to contribute meaningfully to this
sector. Similarly a health science
professional lacks knowledge and
application of management princi-
ples. This program bridges the capa-
bilities required to use and apply
management principles in people
management, finance, operation,
communication and other areas to
the Healthcare sector.
A specialised program in health-
care ensures participants are 

able to understand management
principles and practices,

functional elements of manage-
ment, business environment and its
influence on organisations in the In-
dian context 

prepare and implement business
plans 

develop human relationship skills 
to provide theoretical and practi-

cal knowledge of Healthcare servic-
es, Hospital Organisation - Opera-
tion and planning

address healthcare issues specific
to the Indian context with exposure

to real life cases/technical know-
how in the healthcare services sec-
tor and give the student a starting
edge in the healthcare industry.
Career opportunities that can
open up for a person trained in
Healthcare Management

It is not only hospitals which re-
quire management professionals. A
whole lot of specialisation exists in
the following sectors:

 Lifestyle clinics
 Emergency medicine units
 Pharmaceutical firms
 Hospital information systems
 e-health ventures
 Credit rating firms
 NGOs and Health Insurance 
 Hospital administration.
 Hospital Planning and Manage-

ment Consultation
The industry too is upbeat with
the availability of efficient
manpower to handle manage-
rial tasks in healthcare serv-
ices.
Welingkar Institute of
Management will start
their second batch of 11-
month Post-graduate pro-
gram in Healthcare manage-
ment (PGP-HCM) in July'2010
so that Health care executives  -

>> Can ensure their organisations
have strong medical, operational,
and financial footing to serve the
needs of patients, their families and
the communities.
>> Are skilled, trained professionals
who care deeply about the quality of
care patients receive and partner
with physicians, nurses and other
professionals to provide care.
>> Help in educating community
members about health issues.

This program is ideal for MBBS,
BDS, B.Pharm, BEMS, BHMS,
BAMS graduates or BMS graduates
with 1-2 years experience in the
healthcare sector. To ensure they
have the multi-faceted expert guid-
ance the program requires, Wel-
ingkar Education has ensured emi-
ninent personalities on the Advisory
board from the Pharma sector, lead-
ing hospitals and the education sec-
tor.: Dr Mrs Snehlata Deshmukh (Ex
Vice-Chancellor - Mumbai Universi-
ty), Dr Mrs Nilima Kshirsagar (Ex
Dean K.E.M. Hospital - Mumbai), Dr
Rajendra Badwe (Head Tata Memor-
ial Cancer Hospital - Mumbai), Dr
Pramod Lele (COO Hinduja Hospi-
tals, Mumbai), Dr Shakti Gupta
(Head AIIMS, Delhi), Mr Ranjit Sha-
hani (MD Novartis, Mumbai), Mr
Vishal Bali (CEO Wockhardt Hospi-
tals, Bangalore), Dr Pradeep Rane
(Regional Medical Director Sanofi

Aventis, Asia Pacific)
We also have accomplished acade-

micians on our Academic Board
from Educational and Health Care
Services sector who help us under-
stand the international standards in
teaching and research like Prof K. V
Ramani (IIM Ahmedabad Health
Care Management), Dr. Deelip Mal-
vankar (IIM Ahmedabad Health
Care Management), Dr Hemchandra
P.Tipnis (Ex Dean, Bombay College
of Pharmacy), Dr. Adheet Gogate
(Head of Advisory Services at GCV
Life Pvt. Ltd.), Prof. Masood Ahmed
(Principal Deccan Institute of Man-
agement) and DrRajendra P.
Patankar (Team Member at D M
Healthcare Pvt. Ltd)

Contact details:
Prin. L. N. Welingkar Institute

of Management 
Development and Research

Tel: 022 - 24178300;
Extn: 573, 739, 740, 741

Email: hcm@welingkar.org
Website: www.welingkar.org

Health  Wealthis 
You can build a robust career in the healthcare segment, 

says PROF. DR. UDAY SALUNKHE, Group Director of 
Welingkar Institute of Management

PROF. DR. UDAY SALUNKHE, GROUP DIRECTOR,
WELINGKAR EDUCATION


