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I
n the new century, among all the indus-
tries that have demonstrated significant
growth and prosperity, the hospitality
and tourism industry have come to the
forefront. Over the last three decades the

hospitality industry has become more interna-
tionally oriented as compared to many other
industries.

Hence there is no better time for students to
choose a career in Hotel Management, now
rechristened as Hospitality Management in its
broader perspective. In this era, careers in hos-
pitality do not mean just becoming a chef,
housekeeper or waiter. Today, hospitality grad-
uates are in great demand in Hotels/Motels,
Restaurants, Airline Flight Kitchens, Cruise
Ships, Call Centers, Luxury Resorts, Fast Food
Chains, Mall Management Services, Amuse-
ment Parks, Multiplexes, Event Management
Companies, Hospitals and Health Clinics, In-
dustrial Caterers, Corporate Sector, Theme

Parks…and many more.
The rising demand for trained professions in

the hospitality industry has resulted in a mush-
rooming of hotel schools that are churning out
graduates, with little regard for ensuring that
their training matches the needs of the indus-
try. However, at ITM Institute of Hotel Manage-

ment (ITM-IHM) we firmly believe that one
must have the passion for the service. An as-
piring hotelier with the correct attitude will be
assured of success. ITM-IHM does everything
in its power to mould the fledglings and instill
in them values of self-discipline, respect for
other cultures and positivity. Upon graduation,

it is indeed a matter of pride to see the students
transform themselves into confident young
hospitality professionals of tomorrow. It is
their commitment to excellence that goes a
long way to ensuring that their students have
the very best start to a successful career.

ITM-IHM is one of the Country's premier
Hospitality Schools and was established in 2002
with campuses in Navi Mumbai, Mumbai and
Bangalore. The Institute conducts a number of
programs such as B.Sc (Hospitality Studies) af-
filiated to Mumbai University, B.A (Interna-
tional Hospitality Management) and B.A (Inter-
national Hospitality & Tourism Management)
in collaboration with Queen Margaret Univer-
sity, UK. Both programs, include a whole host
of co-curricular activities, including industry
visits, industry training programs, extra-cur-
ricular activities and a whole lot more.

ITM-IHM is amongst the most technological-
ly advanced and infrastructurally complete
hospitality schools in India. A comprehensive
set of laboratories and training facilities offer
industry standard equipment and amenities for
hands-on experience.

ITM-IHM follows in the academic traditions
of its parent, the ITM Group of Institutions,
where a judicious mix of practical and theoret-
ical inputs is imparted in all programs. All
their faculty come with significant industry ex-
perience and are abundantly qualified in their
respective specialisations. With this expertise,
the teaching team of the Institute personally
counsels each student for a strong academic
base, grooming and presentation, soft skills,
language development and positive attitude
thus ensuring a comprehensive and well-devel-
oped educational experience to the students.

Likewise, at ITM-IHM they are committed to
excellence not only in education but also to real
life experiences and training. Their students
are their ambassadors and are rewarded with
exciting and fulfilling internship and careers
opportunities around the world. To this effect,
the Institute heavily promotes Summer/Winter
internship, as well as concurrent training in

duration of the program. With the immense
support of their Board of Advisors and the
Training Manager, HR Managers and Senior
Officers of some of India's best known hotels,
restaurants and tourism businesses, ITM-IHM
has consistently placed its students for training
and final placement at top-notch hotels, event
management companies, and other allied serv-
ice sectors, both nationally and internationally.

The ITM Group of Institutions was estab-
lished in 1991 by Dr.P.V.Ramana. The Institute
is India's first truly private, non-aided and not-
for-profit B-Schools. Since then, the group has
expanded significantly setting up campuses in
Bangalore, Chennai, Warangal, Hyderabad,
Nagpur and Vishakhapatnam. Today, the ITM
Group of Institutions is a leading private not-
for profit educator with campuses across 10
cities in India, educating over 4500 students a
year. ITM Group offers MBA, EMBA, Hospital-
ity Management, Health Science and Engineer-
ing programs.

Dr.P.V.Ramana, Chairperson, ITM Group
says "The role of ITM is to build a strong India
with individuals capable to think, act and lead
the increasingly complex business world. ITM
strongly believes in the positive change that
can be brought about by the individuals, when
they are empowered with knowledge to
analyse, confidence to act on their decisions
and perseverance to lead others in the pursuit
of change.

“At ITM-IHM, we emphasise the concept of
an international curriculum especially rele-
vant as an evolving logic to respond to intensi-
fying worldwide competition, which drives cus-
tomers demand for values and leaves aspiring
hospitality mangers little room for error. Our
Institute's strategy seeks to provide a learning
journey within which our students can flour-
ish and develop, to become graduates distinc-
tive in their confidence, entrepreneurial skills,
socially responsible professionals and lifelong
learners who will make a significant and lead-
ing contribution to the organizations in which
they work, and to global society as a whole.”

For more information contact:

Toll-free: 1800 209 9727
Bimal: 99202 53177
Purva: 9833 485475
Sanju: 9029 247159

Email: hmct@itm.edu

ITM Institute of Hotel Management
25-26, / Institutional Area,

Sector-4, Kharghar(E)
Navi Mumbai 410 210
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Service with a smile 
A course in hospitality management from the ITM
Institute of Hotel Management would open out a
whole world of exciting options

As further evidence of ITM’s commitment to
excellence, they have gone beyond merely of-
fering a Degree program in Hospitality by of-
fering the country's first DUAL CERTIFICATE
Hospitality Program. This program is offered in
collaboration with TWO of the country's top-
most Institutes, namely EMDI Institute of Media
and Communication and Kuoni Academy of
Travel. The Dual Certification program com-
bines any one of ITM-IHM's Hospitality Bache-
lor's Degree with a Post-Graduate Diploma in
either Travel & Tourism Management or Event
Management. The students can thus achieve
more specialization get higher industry expo-
sure and more lucrative career opportunities,
as the courses have been crafted to suit the
needs of the global hospitality industry.

These two programs cannot be offered as stand-alone 
programs by ITM-IHM.

I
stituti Callegari was founded in 1937
and since then has always been in-
volved in professional training speciali-
sation in the fields of fashion and inte-
rior design industries and has over

200,000 design professionals as alumni
the world over. Set up in Milan, with 120
branches, Istituti Callegari Milano (ICM),
part of Europe's biggest group, now offers
a unique Indo-Italian fashion and interior
designing course in Mumbai with their
only Asian branch being in Andheri,
wherein course toppers will be sent for an
all expenses-paid internship programme
in Italy and their designer outfits will be
displayed at the Callegari Studios in Mi-
lan/Mumbai. 

The institute in Mumbai is a replica of
the Italian institute. The theoretical and
practical job-oriented courses combine
the strength of its experience with the val-
ue of continuous updating. They provide
each student thorough training to build up
a professional career in the field of their
interest. Companies like Valentino, Prada,
La Perla, United Colors Of Benetton,
Diesel and Replay trust Istituti Callegari for
their company training, employee’s profes-
sional development and/or recruitment.
The USP of the Mumbai institute is that it
has only 18 students in each batch to en-
sure personal attention. At the end of
every one and two year course, entrepre-
neurs from the sector come to Mumbai to
meet students and select the best for col-
laborations.

ICM offers 100 percent job-oriented
specialised training in styling, fashion pat-
tern making (modeling), accessory design-
ing, interior designing and visual merchan-

dising with Italian and international recog-
nition. It has short-term courses and spe-
cialised courses such as Furniture Design,
Shop Design, Exhibit Design, Lighting De-
sign, Wellness Design, Hotel Design, Food
Design and Car Interiors. Every batch has
only 18 students, who get personalised at-
tention. 

The faculty at Istituti Callegari comprises
qualified professionals, who have under-
gone intensive training. Istituti Callegari
also offers full-time students an opportu-
nity to participate in international and na-
tional Fashion and Interior fairs worldwide
like Premiere Vision, Hongkong Week,

CMAI Fair and the like. 
Recently Istituti Callegari Milano Mum-

bai gave their students of fashion styling
and interior design a unique opportunity
of visiting South Africa and China respec-
tively. This helped the students to explore
the latest trends in design; it also gave
them in-depth knowledge on how inter-
national markets accept Indian goods.

Styling student Saurabh Jain, thanks to
hard work and the urge to learn more,
earned himself an 'all-expenses borne' trip
to fashion and garment fairs in Johannes-
burg, Durban and Cape Town along with
Mr. Rakesh Kabra, MD, NRK Overseas. Mr
Kabra, with over 16 years in the garment
industry, helped Saurabh understand the
importance of this meet; as in how do In-
dian textiles have a potential market in a
country with numerous retail stores and a
growing manufacturing
sector in the garment in-
dustry. This international
experience has helped
Saurabh understand
the synergies between
the apparel and textile
markets in both the
countries.

The institute's interi-
or design students had
the opportunity to visit Chi-
na in April along with the Isti-
tuti's President Mrs Namrita
Kabra. They visited the Can-
ton Fair, the largest trade
fair in the world.
They had the
privilege of
seeing the
complete
range of elec-
trical, security,
home decora-
tion and textile
products. They then visited
Foshan - the world's largest
furniture and lighting
wholesale market and
understood how to ne-
gotiate pricing in the
market. Mrs Kabra

also arranged company visits as many
companies from Italy have their main
manufacturing units in China.

All these students are now back rejuve-
nated with their rich experience and total-
ly inspired with knowledge of the two best
international markets, helping them to un-
derstand the concepts, trends and impor-
tance of marketing strategies. The experi-
ence has helped to fulfill Istituti Callegari
Milano’s aim - to train a prominent profes-
sional figure in the fashion industry who is
able to conceive the most appropriate cre-
ative design to transform into production
and who has industry-specific skills.

Job-oriented courses are aimed at
workers in the industry in production, de-
sign, retail; or people qualified in technical
or artistic subjects. The lessons are of the-
oretical-practical nature, each topic is cov-
ered and presented with examples with

practical exercises in the Style Work-
shop. Teaching activities include

elaboration of a creative project
that will be presented and
discussed in the final exam. 
Job-oriented Courses in
Styling

Fashion Styling
Duration: 200 hours (three
months, part-time): It pro-
vides basic knowledge for
those who will follow a

product line from de-
sign to the making of

samples and who
will work as an in-
termediary be-
tween the de-
signer and the
design office,
sales, marketing
and production
divisions.

Fashion Coor-
dinator Styling

Duration: 400
hours (six months,

part- time): This
course is aimed
at students
who intend to

work as support to the stylist, coordinat-
ing the fashion design division such as
to acquire skills specific to the industry
that will allow them to choose materials,
products and techniques.

Fashion Stylist
Course duration: 800 hours (1 year,

full time) + option one-week course in
Italy with guest lectures and seminars
and visits to specialised companies.

Students acquire fundamental skills
that will allow them to work as Fashion
Stylists and therefore know how to
choose the most suitable creative project
to transform into products. 

Project Fashion Stylist
Course duration: 1600 hours (2 years,

full-time) plus option one-week course in
Novedrate (Italy) with guest lectures,
seminars and visits to the specialised
companies. It trains students to acquire
further skills in complementary sectors
like design of jewellery, accessories and
fabrics, also using specialist software.
Specialisation in following fields: 
Accessories project - stylist 
Jewellery and bijou project stylist 
Fabric project stylist 
CAD-CAM project stylist 

Job-oriented Courses in Design 
Fashion Design
Course duration: 200 hours (three

months, part-time): The course provides
basic knowledge for those who will fol-
low a product line from design to the
making of samples and who will work as
an intermediary between the designer
and the design office, sales, marketing
and production divisions.

Fashion Coordinator
Course duration: 400 hours (six

months, part-time): This course is aimed
at students who intend to work as support
of the designer, coordinating the fashion
design division and as such as to acquire
skills that will allow them to choose mate-
rials, products and techniques.

Fashion Designer
Course duration: 800 hours (1 year,

full-time) + optional 1-week intensive
course in Novedrate (Italy) with guest

lectures, seminars and visits to special-
ized companies. Students acquire funda-
mental skills that will allow them to work
as Fashion Designers and therefore know
how to choose the most suitable creative
project to transform into products.

Project Fashion Designer
Course duration: 1600 hours (2 years,

full-time) + optional 1-week intensive
course in Novedrate (Italy) with guest
lectures, seminars and visits to special-
ized companies. It trains students as
Fashion Designers and acquire further
skills in complementary sectors such as
design of jewellery, accessories and fab-
rics, also using specialist software. Spe-
cialisation in the following fields:
Accessories project - Designer 
Jewellery and bijou project- Designer
Fabric project - Designer
CAD-CAM project- Designer

Interior Design
Their aim is to train a professional figure
able to create, design and realise home
settings (apartments, lofts, villas etc)
thanks to his/her knowledge of style,
trends, materials and products, using
manual and digital representation instru-
ments (drawings and models).

Interior Designer- Base Course
Course duration: 200 hours (three

months, part-time): The course prepares
a technical figure, able to design and re-
alise furnishings for (mainly private)
homes, in a structural and decorative
sense. The student analyses the func-
tional aspects of these structures and
learns about implemented techniques
and the organisational aspect of a proj-
ect.

Designer Coordinator
Course duration: 400 hours (six

months, part-time): This course trains a
professional figure who, thanks to their
knowledge of style, trends, materials and

products is able to coordinate the de-
signers in the design and realisation of
the home settings.

Interior Designer
Course duration: 800 hours (1 year,

full time) + optional 1-week intensive
course in Novedrate (Italy) with guest
lectures, seminars and visits to spe-
cialised companies: Students will work
on private home furnishings and increase
their knowledge and competencies in the
other environments: in particular, they
study formative and complementary sub-
jects that will allow them to control all
the realisation phases of a project.

Interior Project Designer
Course duration: 1600 hours (2 years,

full time) + optional 1-week intensive
course in Novedrate (Italy) with guest
lectures, seminars and visits to special-
ized companies: Students are trained as
Interior Project Designer and will there-
fore be able to design any environment.
Particular attention is paid to the organi-
sation of workplace, public exhibition
and commercial environments. The spec-
ifications of this course are:
● Furniture Design (home furnishings
design)
● Shop Design (shop and showroom de-
sign)
● Exhibit Design (mountings design for
exhibitions, shows and events)
● Lighting Design (ambient lighting de-
sign, for interiors and shows)
● Wellness Design (well-being centres
and spa resorts design)
● Hotel Design (hotel interiors design:
hall, reception, conference rooms and
rooms).
● Food Design (interior design, coordi-
nated graphics and image for restau-
rants, bars, wine bars: entrances, waiting
areas and areas for aperitifs, rooms,
table decoration, presentation of the
dishes).

Istituti Callegari offers a chance to learn the best of
international fashion right here in Mumbai
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Students of Istituti Callegari Milano Mumbai on a educational visit to China


